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FROM THE PREVIOUS MODEL WE WILL STUDY THE FOLLOWING POINTS

SERVICES (CENTER) OPEN SPACES ROADS RESIDENTIAL 
CLUSTERS
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 THE ROADS

 Typical Road Hierarchy Diagram
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 THE ROADS

 Schematic hierarchy of urban roads
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 Schematic hierarchy of urban roads: Local Distributor Roads

Linking residential access roads within the primary 

residential districts of a town
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District Distributer

Local Distributer
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 Schematic hierarchy of urban roads: Residential Access Roads

These are roads linking Shared Surface Roads, dwellings and parking areas to the distributor road network.

The different categories are: Major and Minor access roads.
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 Schematic hierarchy of urban roads: Major Access Roads

1. Gives direct vehicle and pedestrian access to dwellings and often links several

residential areas to a local distributor road.

2. Provides an opportunity for boulevard or avenue planting.
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 Schematic hierarchy of urban roads: Minor Access Roads

Are narrow roads connected to major roads.
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 Schematic hierarchy of urban roads: Shared Surface Roads

The primary purpose of these roads is to provide direct access to dwellings, they are engineered with low 

traffic speeds and help create a sense of community.
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 THE ROADS

 Dimension of Roads



COMPONNENTS OF NEIGHBORHOOD

16

 THE ROADS

 Dimension of Roads

حارات3طريق  حارات ومنطقة خضراء3طريق 
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 THE ROADS

 Dimension of Roads

حارات على شاطئ4طريق  طريق حارتين ومناطق خضراء ومسارات دراجات
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 THE ROADS

 Different Shapes of Roads in Neighborhood
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 THE ROADS

 Different Shapes of Roads in Neighborhood
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 THE ROADS

 Dimension of Parking Lots
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 THE ROADS

 Types of Parking Lots
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 THE ROADS

 Types of Parking Lots
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 THE ROADS

 Places of Parking Lots
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 THE ROADS

 Dimension of Parking Lots
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 THE FOOTPATH
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 THE TRANSPORT STRUCTURE

Enabling people to get around without a car

requires a street network that supports:

1- Transport

2- Suitable size

3- Density of population

4- Mixture of land uses

The integrated planning and 

location of appropriate land 

uses for good access to the 

public transport network 

can further enhance this.

MAJOR STREETS & LOCAL 

NETWORK
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 THE TRANSPORT STRUCTURE

Straight streets, in particular through the middle of residential areas, allow 

public transport vehicles to reach more people per km travelled
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 THE TRANSPORT STRUCTURE

A fine grid should be made up of small block sizes to support a variety of building 

and housing types, as well as a variety of land uses and a walkable public realm.
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 CYCLE LANE

 PROTECTED CYCLE PATHS
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 CYCLE LANE

 ELEMENTS OF 

CYCLE PATHS
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SWOT ANALYSIS

SWOT ANALYSIS is a strategic planning technique 

used to evaluate the strength, weakness, opportunities 

and treats of any business or organization or a product or 

a process or a methodology.
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SWOT ANALYSIS

WHY SWOT ANALYSIS?

1. ASWOT analysis guide to identify the positives and negatives inside

of an organization (Strength & Weakness).

2. It also identify the positive and negative outside of an organization

(Opportunity & Threat).

3. It helps in strategic planning and decision making.
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SWOT ANALYSIS

STEPS IN SWOT ANALYSIS

1. Involves the collection and evaluation of key data.

2. Data sorted into four categories: Opportunities, threats, strength and

weakness.

3. Involves the development of a SWOT matrix for each business

alternative under consideration

4. Decision making process to determine which business alternative

best meets the organization’s overall strategic plan.
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SWOT ANALYSIS

INTERNAL  & EXTERNAL FACTORS

• Internal Factor:

The strength and Weakness

Internal to the organization

• External Factors:

The opportunities and threats

External environment to the 

organization

STRENGTHS WEAKNESS

OPPORTUNITIES THREATS

Internal 

Environment

External

Environment
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SWOT ANALYSIS
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ANY QUESTIONS?????

THANK YOU….
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ALL THE RIGHTS BELONG TO ORIGINAL 

AUTHORS 

The references to multiple sources are text & figures 

(sketches, drawings, pictures, photos,..etc.)


